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The Risepoint Voice of the Online Learner is now in its 15th year. We surveyed
4,002 learners across the student lifecycle to better understand their evolving needs.
Here, we highlight insights from online learners in the field of business.
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Discover programs
digitally

Program discovery is more self-directed

through digital channels and Al assistance.

Top discovery methods:

Email 45%

Phone 38%

Social media 28%

Chat on the website 24%

Expect Gen Al training

Gen Al has moved from a future concern for
business students to a present reality, and learners
expect their institutions to integrate Al guidance
into curriculum faster.
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believe Gen Al is going to be important to learn and
understand to be successful in the workplace in the future

Al guidance or support learners want to

receive from instructors:
Clear guidelines on when Al use is allowed or not allowed
How to use Al responsibly and ethically in coursework
How to use Al to improve productivity

Examples of how Al is being used in real-world
professional settings

Upskill quickly with
credentials

Learners are finding non-degree
credentials to be a fast, targeted way to
upskill, especially in emerging areas like
technology and Al. Institutions have
an opportunity to improve enrollments
by showing stackable, clear pathways
from credentials to degrees.

consider non-degree programs
a good fit for help with quick
skill acquisition
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Scan to download the full 2026 Voice of the Online Learner:
Business Edition for more in-depth insights and takeaways.

Risepoint is an education technology company that supports over 100 higher education institutions across
Australia, Canada, Lebanon, the UK, and the US in building high-impact, workforce-focused online programs.

This infographic is based on a Risepoint survey of 4,002 online higher education learners across the student lifecycle,

conducted in January of 2026. 907 were business students.
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